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No Place to Age
The cost and indignities of 
long-term care in Alberta.

The Reservist 
My Dad was visiting from 

another planet—Planet Military.

Fatherhood
Suddenly a baby. Mine.
Suddenly a father. Me.
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Do you live in T1A? • EPL’s social justice book club (and 67 other LLLs) • birthing 
Gene Zwozdesky • John Vaillant • Noël Coward in Fort Mac • alternative health • B.B. King

Ralph Klein • God has a sense of humour. He invented the platypus, Parkinson’s and San Diego 
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Tunnel Mountain Is 
the Wrong Name p  36

Winning Short Story:
Northern Vegas p  44

Islam’s Long History
in Alberta p  32

“Does this place called Alberta really exist, or did you make it up?”
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Our Odysseus p   26

Do you live in T8V? • Collecting Stamps Would Have Been More Fun (and 171 other new books) 
Lindsay Blackett’s pottymouth • A Christmas Carol • Erin Mouré • POWs • James Cameron

activism • Ralph Klein • Pat Benatar • The all-you-can-eat Tory buffet is now airborne

the magazine about alberta for albertans //  july /  august 2011 
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WikiLeaks Exposes 
the Alberta PCs p  21

Banff: Paradise, with 
Knick-knacks p  10

Farms and Feasts:
Local Food Guide p  47

“In small towns you’re not driven to conform. It’s the complete opposite.”
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“Greening” the tarsands • Rosebud blooms • Jeremy Sturgess • Vegreville’s manure power 
Ron Liepert • growin’ up in Stavely • capitalist carpools • Cuba’s loss is Alberta Ballet’s gain 
organic bison • “What can I say…? I love Alberta. I love Canada. I really love Edmonton.”
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…ON bustiN’ lOOse
—AND COMiNG HOMe p 26

CHris turNer
GOes visiONAry p 30

 tHe Fury OF 
 siD MArty p 36

No province is quite like Alberta, and no voice tells the province’s stories quite like Alberta Views. Over 
its 15 years of fostering in-depth, thoughtful dialogue about everything relevant to the public interest, 
Alberta Views has become the must-read magazine for people who recognize Alberta’s unique successes, 
study its unparalleled challenges and ponder its paradoxes. Alberta Views is one of the most respected 
publications in Canada, having won Magazine of the Year at both the National and Western Magazine Awards. 



Readers

Reader Engagement

Spend over 1 hour reading each issue:	 92% 
Keep issue for future reference:	 66% 
Have been reading AV for 3+ years:	 79%

Reader Characteristics

Avid Readers
80% listed reading as a leisure pursuit.  
73% purchase more than 6 books annually. 
24% buy more than 20 books per year.

supporters of the arts
58% attend more than 6 arts events per year.

frequent travellers 
Average of 8 trips in Alberta, 3 trips within 
Canada and 2 trips elsewhere per year.  

Ethical Consumers
Willing to base consumer decisions on the 
perceived ethics of the company making  
the product.

well-connected word-of-mouthers
Discuss what they read with neighbours  
and friends.

Community members
Interest in and involvement with their 
community, city, town or region.

Active lives
55% list gardening, 55% list exercise and 
46% list the outdoors as leisure pursuits.

When you purchase advertising space, 
you benefit by association with our strong 
reputation and share our most valuable 
asset: our readers’ time and attention.

“Alberta Views readers and Glenbow 
Museum visitors have something significant 
in common—a passionate belief in the 
importance of art and culture in our daily 
lives. Thank you for helping us connect to 
the people we are seeking—people who 
want to actively engage in more art, more 
culture and more ideas, more often.”

– Allison Moore, Glenbow Museum 

“We maintain open, transparent and 
regular communications with stakeholders. 
So, when it comes to choosing the most 
effective media to reach them, we look to 
publications that engage them. Publications 
like Alberta Views. It’s stimulating, intelligent 
and provides a local perspective. Most 
importantly, our stakeholders read it.”

– D’Arcy Levesque, Enbridge

“The University of Alberta Press advertises 
regularly with Alberta Views. Their 
subscribers are a perfect match for our 
books: thoughtful, well-educated and keen 
readers! The people at Alberta Views are as 
cool as their readers; delightful to work with. 
The magazine is one of the best in the 
country, in content and production values.”

–Cathie Crooks, U of A Press 

Circulation Readership Advertisers

PRINT RUN 	 20,000

DISTRIBUTION 
Paid subscriptions 	 5,000

Request subscriptions	 2,500

Newsstands 	 2,500

Professional offices	 3,000

Air Canada 
Maple Leaf Lounges	 1,000
National distribution 

Other Controlled	 6,000 
The Globe and Mail, National Post, 
FSA drops, conferences, etc.

Geographic Distribution
Edmonton	 25%
Calgary	 36%
rest of Alberta	 34%
outside Alberta	 5%

Reader Profile
Men 	 44%
Women 	 56%

Post-secondary degrees 	 91%

Household income > $50,000 	 74%
Household income > $100,000 	 24%

Under 44 	 11%
Age 45–64 	 37%
Age 65+ 	 52%

Linda Duncan, MP 	 Jeremy Sturgess, architect	 Sheila Pratt, journalist	 Peter Lougheed, lawyer	 Alice Munro, author	 Naheed Nenshi, mayor
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 I
In 2006, joVAnI CuERo, hIS WIfE, GERMAnIA 
Villota, and his daughter Angie sought asylum in Canada, trading 
the crowds and equatorial heat of Bogotá, Colombia, for an 
apartment in a fourplex in east Red Deer. They’ve been Albertans 
ever since, and one family member is now a Canadian citizen: 
Germania gave birth to son Anderson shortly after arriving.

Life here has many advantages. “I like Red Deer,” says jovani, 
39, in careful English. “It’s a small town, safe all the time. I was in 
Bogotá for 10 years; it’s a big city, totally different.” jovani didn’t 
exactly dream of leaving; he misses his family in rural Colombia. 
“I don’t have plans [to see them] for financial reasons, but also 
it’s too dangerous,” he says. (Large swaths of Colombia are 
contested by government, paramilitary groups and insurgents 
in what is now a four decade-long war.) Asked if Red Deer is 
home, jovani says, “yeah. It’s my plan, to make it home.”

The constant challenge in Alberta, he says, is finding work. 
The family was supported by the government for one year, 
then worked odd jobs to scrape by. A trained goldsmith, jovani 
opened a jewellery shop five months ago in downtown Red 
Deer’s historic Scott Block. “I don’t have many customers,” he 
says. “But for a start, business is good.” he repairs jewellery and 
changes watch batteries and shares the space with a man who 
fixes computers.

The family’s outlook is hopeful. Angie, now 12, is particularly 
positive, jovani says. She enjoys school and now speaks fluent 
English. jovani’s biggest complaint? “The weather…” he pauses, 
laughing. “I don’t like it too much in the wintertime. Long 
winter. But there are other things I like.” #

Refuge

Photography by Tim Van Horn

photo eSSAY

A day in the life of an  
Alberta refugee family.

Editorial at a Glance
FEATURES cover provincial politics, social 
issues and culture in long-form articles that 
provide the context, background and analysis 
necessary to understand significant topics.

Eye on alberta reveals what Albertans 
are talking about through excerpted speeches, 
editorials and other previously published work 
from around the province.

postal code highlights communities across 
Alberta through photos and commentary from 
the people who live there. 

guides are useful handbooks of unique 
Alberta resources for gardeners, travellers, 
festival- and restaurant-goers, environmentalists, 
arts attendees, readers and learners.

behind the scenes provides the inside 
scoop on what’s going on at our major arts 
organizations such as our theatre companies, 
orchestras and art galleries. 

wit is our longest-running column, written 
by Alberta’s quintessentially western award-
winning humourist, Fred Stenson.

bookshelf contains reviews of novels, 
poetry and non-fiction works by and about 
Albertans, and Alex Rettie’s popular column 
comparing books on similar themes.

the av interview profiles prominent 
people who’ve made a difference to the 
province, such as k. d. lang and Paul Gross.

Life work, new for our 15th anniversary 
year, compares the experiences of a retiring 
professional with the expectations of a new 
graduate entering the same field.
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guide: restaurants with local food

BroxBurn Cafe 

Lethbridge (5 km east) 
403 327 0909
www.broxburn-vegetables.com
Fresh food made from ingredients 
grown on Paul and Hilda de 
Jonge’s 80-acre farm.

ZuCChini Blossom mkt & Cafe

62 3 St NE, Medicine Hat
403 526 1630
www.zucchiniblossom.com
Located in Medicine Hat’s historic 
Riverside area, the Blossom is 
dedicated to a Mediterranean-
influenced menu of fresh items.

mother mountain tea house

102 1 Ave W, Delia
403 364 2057
www.mothermountainteahouse.ca
A restored building, built in the 
1900s, today features Alberta 
beef and saskatoon berry pie.

the Blooming fields 

Between Olds and Didsbury
403 335 8264
www.thebloomingfields.com
A Rocky Mountain-view restaurant, 
this colourful café prepares lunches 
with fresh fruits and veggies from 
the surrounding organic garden.

eCo Café

Westerose, village at Pigeon Lake
780 586 2627
www.ecocafepigeonlake.ca
A café that ambitiously aims to 
be 100 per cent ecologically and 
socially responsible with their food.

PiPestone food Co.

4911 51 St, Wetaskiwin 
780 352 9596
www.pipestonefood.ca
Owner Brady Weiler’s historic 
uptown spot features local, all-
natural beef, pork, elk and bison— 
“local fare with gourmet flair.” 

farm

1006 17 Ave SW, Calgary
403 245 2276
www.farm-restaurant.com
A menu of sustainable foods 
inspired by farmers who bring their 
product to the restaurant’s door. 

river Café

Prince’s Island Park, Calgary
403 261 7670
www.river-cafe.com
Located in a calm park setting, 
the River Café specializes in wild 
salmon, Lake Winnipeg pickerel 
and Alberta bison.

the CouP

924B 17 Ave, Calgary
403 541 1041
www.thecoup.ca
A vegetarian menu in cattle country, 
The Coup makes most of its food 
with local, organic ingredients.

Canyon rose steakhouse

304 1 St W, Cochrane
403 932 2442
www.canyonrosesteakhouse.com
A restored beer parlour with 
cherrywood wainscotting, this 
steakhouse in the Rockyview Hotel 
aims to be “Alberta in every bite.”

high level diner

10912 88 Ave, Edmonton
780 433 0993
Healthy, hearty menu items all 
made in-house using food from 
local farms (eggs, potatoes, prime 
rib, turkey) wherever possible.

the Bison mountain Bistro 

213, 211 Bear St, Banff
403 762 5550
www.thebison.ca
The Ottawa Citizen ranked it 
one of the 10 best eats worth 
travelling the world for—and it’s 
right in our own backyard. 

overlander mountain lodge

Highway 16, west of Hinton
780 866 2330
www.overlandermountainlodge.com
Chef Guy Brouillette complements 
the view of the Rockies with wild 
game and freshwater fish.

river house grill

8 Mission Ave, St. Albert
780 458 2232
www.riverhousegrill.com
From bison to tomatoes to wine, 
Chef Willie White uses almost 
exclusively locally sourced 
ingredients from farmers markets.

the Blue Pear 

10643 123 St, Edmonton
780 482 7178
www.thebluepear.com
The Blue Pear features globally 
influenced cuisine made with local 
ingredients and a seasonal menu. 

the trough dining Co.

725 9 St, Canmore
403 678 2820
www.thetrough.ca
Simply a place “where people eat,” 
the Trough serves Valbella Meats, 
Noble Duck, Broxburn veggies and 
Fairwinds Goat Dairy products.
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reviews

Imagine sitting in front of a warm wood stove, an ancient 
yellow labrador retriever at your feet, to read a book about 
wolves—only to learn that there may, in fact, be no such 

thing as a wolf. And at the same time, that your lab, as fearful and 
non-lethal a mammal as evolution could concoct, may in fact be 
a wolf. Such are the mysteries and delights to be found in The 
World of Wolves, a new book about the ecology, behaviour and 
management of wolves and their environments. Be forewarned: 
this isn’t Barry Lopez’s encyclopedic Of Wolves and Men, which 
remains (in my opinion) the single best book on wolves. Instead, 
consider The World of Wolves (whose co-editors include two 
U of  C professors) an update of Lopez’s 1978 masterpiece, a 
collection of nine scientific papers about very specific lupine 
topics that together cover a lot of ground.

You’ll find grey wolves, red wolves, mexican wolves and just 
about every other kind of “wolf” in here, from as far away as 
Finland and as close to home as Longview. many are hopelessly 
endangered, others have been gratefully or grudgingly recovered 
(depends on your perspective). You’ll also find the coyote 
roaming these pages, the great Trickster who defies our attempts 
to cling to taxonomy that modern genetics no longer supports.

much of this research was done close to home. For instance, 
mark Hebblewhite, a Canadian biologist who now teaches at the 
University of montana, tugs at the wolf to see what other parts 
of the world are attached to it. As John muir intuited so long ago, 
the return of wolves to Yellowstone and Banff national parks has 
helped bring back streamside shrubs and aspen forests—and the 
trills of songbirds that inhabit them.

Like the delights muir discovered on his rambles through the 
Sierras, the ones found in The World of Wolves require some effort 
before you can enjoy them. Each chapter is really an academic 
paper infected with the idiosyncratic jargon and drudging 
style that plagues scientific journals across the disciplines. It’s 
clear that the intent of this book, like its companion, A New 
Era for Wolves and People (U of C Press, 2009), is to improve 
the wolf ’s future by educating us about what they are and how 
we can live together—and yet I wonder if anyone but a fellow 
scientist or an energetic graduate student will have the fortitude 
to wade through pages potholed with terms like “karyotype,” 
“microsatellite loci” and “p-value.”

Still, there’s much for the city slicker or rancher to glean from 
these pages. The key is to skim: read each chapter’s introduction 
and then skip to the discussions and conclusions, which may cause 
you to reconsider everything you thought you knew about wolves.

— Jeff Gailus is author of The Grizzly manifesto (RMB, 2010).

To stage a play, you have to balance an entire production 
on the point of a singular imagination. Depending on the 
playwright, your script will be anything from scaffolding 

to frame to furnished home. 
Harvest is a collection of three works by Calgary playwright 

and magnetic north Theatre Festival artistic director Ken 
Cameron. In the introduction, Athabasca University English 
professor Anne nothof explains that Cameron is part of an 
evolution in Canadian theatre in which the privileged status of 
the script has been usurped by an emphasis on collaboration 
between playwright, director, actors and audience. Throughout 
the country, workshops have emerged with this very purpose. 
Cameron was the executive director of one such group, the 
Alberta Playwright’s network, from 2001 to 2007.

Cameron has written 15 plays; Harvest, My Morocco and My 
One and Only are published in this collection. He prefaces each 
with brief staging remarks, noting, “…a script is only a blueprint 
for production, and it is an error to mistake the text for the play.” 

Based on the experiences of Cameron’s parents, Harvest is the 
story of a retired farming couple’s decision to move to the city. 
Set against a theme of rural depopulation, Harvest’s appeal ema-
nates from the warmth of their relationship. The fluid dialogue 
suggests an almost undifferentiated consciousness between hus-
band and wife. The sense of intimacy is amplified by the break-
neck pace at which the pair fall over each other impersonating 
the palette of characters that bring their story to life. 

marilyn monroe spent the summer of 1953 in Banff shooting 
River of No Return, and in My One and Only Cameron imag-
ines the effect her ineluctable charm had on the locals. The play 
experiments with form; it’s the most technical of the three and 
the most challenging to visualize. Inspired by non-linear nar-
ratives such as Kurt Vonnegut’s Slaughterhouse Five, Cameron 
explores how events can have such immense gravity that they 
reach out from the past and bend back the present. 

My Morocco offers the most for the reader. What began as a 
short story evolved into an autobiographical monologue with 
Cameron himself starring in its 2006 western Canadian fringe 
tour and 2007 Calgary premiere. on vacation in morocco, Cam-
eron was unable to get home after the sudden death of his sis-
ter. He was haunted by a recurring thought: “This would make 
a really good play.” My Morocco explores the complexity of grief 
and ruminates on the contradictions implicit in making art.

 All three scripts are enjoyable reads—but if they’re blueprints, 
they’re no replacements for the fully expressed productions.

— Doug Horner is a theatre addict and Alberta Views intern.

Marco Musiani, Luigi Boitani & Paul Paquet, eds.
U oF C PRess
$34.95/398 PP.

by ken Cameron
neWest PRess
$19.95/211 PP.

The World of Wolves Harvest

reviews
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Bookshelf

 

In this lovely and provocative debut collection of poems, 
Yukon-based author Clea Roberts explores the landscapes, 
creatures and histories of northern latitudes, taking readers 

on a journey laden with luscious detail, keen observation and 
historical awareness. In its attention to the dynamics between 
natural and manufactured worlds, Here Is Where We Disembark 
presents a poetic equivalent to the work of young photographers 
such as nigel Laing, whose recent exhibit, Shifting Ground, 
similarly captures the stark imprints of modern industry on 
the western Canadian Arctic. Roberts’s poetry, however, also 
extends to meditations on time (whether seasonal, cosmic or 
mechanical), on chance and contingency versus human design, 
and on elemental themes such as hunger, survival and love.

The collection is presented in two parts. Part I is loosely struc-
tured to follow “seasonal adjustments” through the long north-
ern winter, past the spring equinox and “first thaw”:

we measure light in minutes.
The husk of winter blows away
and afternoons extend themselves
in paper-thin increments.
Roberts’s lyrics cast new light on the astonishing beauty and 

harshness of the landscape (the contrast itself, of course, is per-

haps the favourite cliché of Canadian 
nature writing). Here is a mesmerizing, 
minutely observed world, fragrant with 
“the loose tongue of alder smoke,” where 
“long necks of larkspur” nod like “met-
ronomes in the wind,” where the “bright 
arteries of poplars” hold “all the world’s 
/ light and space in their branches,” and 
where “the moon’s second-hand light” 
at night “fills / the snow tracks / of tree 
squirrels / with blue shadow / level as a 
teaspoon.” Here is a world where the bru-
tal realities of the food chain are unflinch-
ingly rendered, as in “Winter ticks”:

Bed down
upwind from hunger
and still hunger finds you:
a flurry of paw prints, wing tips,
entrails radiate, the violent flower
of skin and bone.
The technique in these poems is clean 

and restrained, the imagery and lan-
guage at once spare and sinewy: “At dusk, 

/ bats flutter, echolocate, / snap hawk moths / from the sky.” And 
the voice projected throughout is enticing, never taking its own 
lyricism too ponderously, as the following lines from the multi-
part poem “A house is built” suggest: “I dream of wooing / dry 
wallers. / Strong, honest men / who answer their cell phones.”

In the latter half of the collection, Roberts revisits the Klondike 
Gold Rush, projecting herself imaginatively into a range of dra-
matic personae. This part of the book is daring in its unabashed 
and unapologetic anthropomorphism (the range of “personae” 
embodied include mountain passes, rivers, a king salmon, a wolf 
and a fire). But the dramatic series of paired, call-and-response 
vignettes never attains the same confident traction or footing as 
the collection’s opening half. The necessarily contrived element 
of such an exercise obtrudes here—in, for example, vernacular 
that may be historically appropriate, but still calls attention to 
itself as a form of dress-up. These glimpses into colourful char-
acters of storied yore are often entertaining—and sometimes 
also moving, as in the paired sequence entitled “Birth”—but they 
ultimately do not achieve the same heft as the book’s opening 
section, which better showcases Roberts’s real poetic strengths. 

— Christine Wiesenthal’s The Half-Lives of Pat Lowther was 
shortlisted for the 2006 Governor General’s Award for non-fiction.

by Clea Roberts
FReehand Books

$16.95 / 104 pp.

Here Is Where
We Disembark

p
h

o
t

o
: 

w
w

w
.a

rc
h

b
o

u
ld

.c
o

m

guide

47  a l b e r ta  v i e w s  j u ly / au g u s t  2 0 1 1  

Local Food 2011
is

t
o

c
k

p
h

o
t

o
/l

e
s

l
ie

 m
o

r
r

is

A handy sampling of farmers markets, Alberta farms with farm gate 
sales or U-picks, and restaurants specializing in local food.
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